
While international students are  to explore London, they are 
also  by the challenges of a new and unfamiliar environment.
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IDEA-Let HSBC be your TRUSTED GUIDE

Alternative to smartphone navigation: Help international students 
explore London 

HSBC-branded way finding markers:  
throughout the city.


Thematic exploration maps: Discover London’s culture through 
engaging challenges.


Career development: Submit completed maps at HSBC branches 
for   

without relying on their phones.


Easy-to-follow directions

free career advice and access to the HSBC talent pool.

OBJECTIVE

Through this initiative, HSBC aims to provide international students 
with  as they navigate their new 
environment, thereby strengthening emotional connections with this 
group. HSBC will be positioned not only as a financial institution but 
as a trusted guide, supporting students in both their daily lives and 
career development.

a sense of security and guidance

70,137 phones were 
stolen in London in 2024, 
a nearly 40% increase 
from 52,428 in 2023 
(Metropolitan Police).

For international students new to London, relying 
heavily on smartphone navigation makes them 
easy targets for phone-snatching thieves, creating 
safety concerns and anxiety as they explore their 
new environment.

Customized Maps for International Students

The “Handheld Exploration Guide” Back of the Map: Employment and LinkedIn Information

� The map is designed to fold down to the size of a smart-phone, making it easy to carry. 
It features five thematic categories—Food, Vintage, Theatre, Museum, and Bookstore—
helping international students explore and familiarise themselves with the city�

� HSBC can form strategic partnerships with businesses listed on the maps, sharing 
brand resources for mutual benefit.

� While exploring London, students can collect stamps from locations on the map. Once they have 
completed a map, they can submit it to an HSBC branch to receive professional career advice and 
gain access to HSBC’s talent pool�

� Participating businesses on the map will also benefit from access to the talent pool, fostering the 
development of a stronger professional network.

Every Great Adventure
Begins with a Trusted Guide

To challenge the stereotype of HSBC as a “traditional bank,” we’ve embraced a youthful 
illustration style to create a modern and visually compelling HSBC way finding system.

� HSBC’s iconic red triangle is transformed into a directional arrow, providing clear 
guidance to key locations on the map�

� Each marker prominently displays the direction and distance to the destination.

Airport


Digital billboards will be placed at London airports to guide newly arrived international 
students to key locations such as baggage claim, exits and transport transfer points.

Additionally, The Thematic maps will be available at baggage claim and waiting areas, 
allowing students to explore the city's culture and key routes while they wait.

Explore the City, Map Your Future


01 Discover recommended places with the guide. 

03 Visit the store and collect a stamp. 04 Fill in your skills and LinkedIn profile link, then submit it at an HSBC branch.

02 Enjoy shows, coffee, brunch, shopping, and more.

A Gesture to Connect

As part of the overall campaign, the social media strategy will leverage Instagram’s unique features and 
our directional design to encourage users to swipe left and discover more content. The campaign’s 
signature gesture—two or more people pointing their index fingers towards each other—symbolizes 
international students connecting and meeting through HSBC’s initiative.

We aim to inspire international students to expand their networks by participating in the event, 
positioning HSBC as a brand dedicated to bringing resources together to support the growth and 
success of international students.


